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摘  要 
I 



























This thesis aims to discover how the reports about sports events construct the city 
image. Building upon theories of city image, this study takes reports about Xiamen 
Marathon in Xiamen Daily for example to find out how Xiamen Daily constructs the 
city image of Xiamen. Using the content-analysis method, this thesis selects the 
reports on Xiamen Marathon in Xiamen Daily during the period of 2003 to 2012 and 
analyzes their report tendency, news genre, information source and the city image of 
Xiamen constructed by the reports. 
The result shows that reports about Xiamen Marathon in Xiamen Daily have 
done a good job in constructing Xiamen as a sports advanced and comprehensive 
developed city. Most of the city image constructed by the reports is neutral and 
positive. News is the major report form, and Official information is the main 
information source. Too little negative information and too dependent on particular 
source are the aspects to be improved. The study also finds that government target is 
an important standard in for media’s construction of city image. 
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第一章  绪论 



















































1.2  研究问题与方法 
































































第二章  文献综述 





















































































20 世纪 90 年代后，随着企业 CI（企业形象设计）理论的发展成熟与普遍应
用，一些学者开始尝试采用企业 CI 的思维方式解决城市形象问题，为传统的城
市形象研究注入了新的血液。城市 CI 研究是将企业 CI 理论引入城市形象管理的
研究，大多在企业形象设计的基本框架中进行，即结构上均包括理论识别系统
（MI）、视觉识别系统（VI）、行为识别系统（BI）三个层次，在内容方面则增
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